
Heritage sensitive intellectual 
property (and marketing) strategies 

for intangible cultural heritage 
 (HIPAMS) 

Charlotte Waelde 

REACH workshop 

12 March 2019. 



HIPAMS 

• E-SPACE 

– ICH in tangible form  
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HIPAMS 

• Focus on the ‘intangible’ rather than tangible 
representations 

• IP generally does not (cannot) protect 
intangible cultural heritage (too old and no 
single author) 

• IP can protect contemporary tangible 
manifestations derived from ICH and provide a 
supportive strategy that has ICH at its core 
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HIPAMS India – a case study 

How can marginalised communities be empowered to benefit from 
socio-economic development based on the safeguarding of their 
intangible heritage through the development of tailored intellectual 
property (IP) marketing and social media strategies for heritage 
products? 
 
Sustainable development goals 
• Commercialisation of products created through ICH practice can 

promote sustainable development and benefit the communities 
concerned, if mitigations are in place to reduce associated risks.  

• Intellectual property and marketing strategies can support heritage 
safeguarding in developing countries if attention is paid to what is 
protected or promoted, by what means, and under whose control.  
 

 



HIPAMS India – a case study 

Interdisciplinarity and co-creation 

Disciplines - Law; heritage; marketing; cultural economics, 
culture & development 

Methods –co-creation and traditional - Forum theatre; digital 
storytelling; walking photo-stories; fairs; literature reviews; desk-
based research 

Issues arising: authenticity; integrity; 
(over)commercialisation; (mis)appropriation; inter-
disciplinary understandings and implications in practice. 

REACH: ICH as a tool for integration; economic/intrinsic 
value; localism/pan-nationalism; participatory approaches; 
innovation processes 
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Intangible Cultural Heritage 
Thinking differently about 
 

The key attributes of ICH 
Sustainable development goals 

Participatory processes 
Innovation 

 
And how IP (and marketing) can support the 
communities in their initiatives 


