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aims of this presentation… 

• to provide you with a cautionary tale. 

 

• to outline a Sprint for participatory approaches 
for creativity and entrepreneurship. 

 

• to show how we’ve used it in creative economy 
settings. 

 

 







 

 







background on the Sprint methodology. 

• originating at Google Ventures. 

 

• sold as a “greatest hits” of business planning and 
innovation.  

 

• 5 day focus. 



Sprint … 

• a “disruptive” business planning experience. 

 

• leading to big picture testing of new ideas. 

 

• allowing rapid problem solving. 













5 key parts of the Sprint… 

• identifying the key challenge and opportunity for a 

creative entrepreneur. 

• clearly identifying the target market.  

• which part of the map…generating ideas for how 

the target market can be reached. 

• solutions…storyboarding how the best idea can be 

put into practice. 

• developing the idea so that it can be market 

tested as part of (or away from) the Sprint. 



draw… 

• accessibility. 

• easily remembered. 

• connects different sides of the brain. 

• quick – avoids “paralysis by analysis” 

• fun!!! 



stage 1 – challenges and opportunities. 



stage 2 – identify the target market. 



stage 3 - how might we reach the target 
market… 



stage 4 - storyboarding how to put 

the idea into practice… 



stage 5 - prototyping… 



closing thoughts… 

• tremendously accessible… 

 

• in tune with creative approaches… 

 

• experiential! 
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